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Semester I

Course Objectives:
» To iriipart decision making skills at all levels of management
» To infuse inanagerial theories, behavioural theories and optimization methods for effective and
efficient farctioning of firms.

« To ex&ﬂain concent of demand, techniques to forecast demand and production analysis
considering tim< factor.

» To introduce 1market structures and price strategies applicable under different business
scenarios for varicus products.
Course Outcomes (CO): Student will be able to
*  Understand the relationghip of Managerial economics with other functional areas.
* Learn the techniques and rzethods to predict the demand scientifically.
»  Ascertain production levelsand analyse the relationship of Cost-Volume Profit.
* Take informed decisions ow”price fixation under different market structures of the economy
under different scenario.
UNIT - 1 | | Lecture Hrs: 8

Introduction to Managerial Economics: Definitien, Nature and Scope, Relationship with other areas in
Economics, Production Mana(%ement, Marketing, Finance and Personnel, Operations research - The
role of managerial economist. Objectives of the'titin: Managerial theories of firm, Behavioural theories

of firm, optimization techniques, New managemeij#tools of optimization.

UNIT - 11 | o/ | Lecture Hrs: 12
Theory of Demand: Demand Analysis — Law of Demans~ Elasticity of demand, types and significance
of Elasticity of Demand. Demand estimation — Marketinig »Ssearch approaches to demand estimation.
Need for Demand forecasting, forecasting techniques.

UNIT - I1I | | Lecture Hrs:12
Production Analysis: Production function, Isoquants and Isocests, Production function with one/two
variables, Cobb-Douglas Production Function, Returns to Scale and Returns to Factors, Economies of
scale- Cost concepts - cost-output relationship in the short run and” long run, Average cost curves -
Break Even Analysis. V.

UNIT -1V | Yo | Lecture Hrs:12
Market Structure and Pricing practices: Features and Types of different ccinpetitive situations - Price-
Output determination in Perfect competition, Monopoly, Monopolistic copipetition and Oligopoly
Pricing philosophy — Pricing methods in practice: Price discrimination, produst line pricing. Pricing
strategies: skimming pricing, penetration pricing, Loss Leader pricing. Pricing of mwltiple products.
UNIT -V | !_J_,c_f:ture Hrs:12
Inflation and Business Cycles:-Definition and meaning-characteristics of Inflation- types of inflation -
effects of inflation- Anti-Inflationary methods - Definition and characteristics of\businpess cycles
phases of business cycle - steps to avoid business cycle

Textbooks:
1. Managerial Economics, Dwivedi D.N. Vikas Publishers
2. Managerial Economics, Gupta, TMH

Reference Books:
1. Managerial Economics, Pearson Education, James L.Pappas and EngeneF.Brigham
Managerial Economics, Suma Damodaran, Oxford.

2.
2: %ﬁg%gggpﬁggﬁgr% CM%JBMﬁ}%égqfﬁimalaya Publishers
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Managerial Economics-Dr.H.LL Ahuja-S.Chand and Com pvt 1td, NewDelhi

Managerial Economics by Dominick Salvatore, Ravikesh Srivastava- Oxford

University press. Managerial Economics by Hirschey- Cengage Learning
Online Learning Resources:

https://onlinecourses.nptel.ac.in/noc21_mg90/preview

https://onlinecourses.nptel.ac.in/noc20_mg67/preview
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